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KeRmagemeron qñaMTI2 qmasTI 1
muxviC¢a              ³  mUldæanRKwHm:aXIFIg (Basic Marketing)
elxkUd
³ 

cMnYneRkDIt
³ 3 eRkDIt  ry³eBl 45 em:ag ( RTwsþI )
sa®sþacarü
³ QYn Parun 

kMritvb,Fm’
³ briBaØabRtCan;x<s; RKb;RKgTUeTA

1-karBiBN’naGMBImuxviC¢a³

m:aXIFIgRtUv)aneKkMNt;fa  : CadMeNIrkarsgÁmnigkarRKb;RKgEdlbuKÁl b¤RkummnusSTTYl)annUvGVIEdl BYkeKRtUvkarnigcg;)antamry³karbegáIt   karpþl;eGay   nigkaredaHdUrplitplmantMélCamYyGñkdéT. muxviC¢aenHRtUv)anbegáIteLIgedIm,Ipþl;eGaynisSitmanmUldæanRKwHyl;dwgTak;TgnwgTIpSar dUcCakarviPaK»kas m:aXIFIg   eRCIserIsTIpSareKaledA   begáItnUvm:aXIFIgcMruH ¬erobcMplitpl kMNt;éfø EbgEck nigpSBVpSay¦   nigkarxitxMRKb;RKgm:aXItFIg. vaCYydl;Gñkm:aXIFIgTTYl)aneCaKC½ykñúgkarEsVgrktMrUvkarTIpSar nigkarbMeBj tMrUvkarTIpSar.        
2-eKalbMNgénmuxviC¢a³


bnÞab;BIkarsikSamuxviC¢aenH nisSitnwgmanlT§PaB³

· kMNt;niymn½ym:aXIFIg  nigm:aXIFIgcMruH

· kMNt;ktþaCH\T§iBlelIm:aXIFIg nigEsVgyl;BIGtifiCnnigTIpSar

· kat;cMENkTIpSar  eRCIserIsTIpSareKaledA  kMNt;CMhrTIpSar  nigBüakrN_tMrUvkarTIpSar

· erobcMkmµviFIm:aXIFIgcMruHedIm,IGnuvtþn_TIpSar ¬erobcMplitpl   kMNt;éfø   EbgEck   nigpSBVpSay¦

· kMNt;nUvdMeNIrkareFVIm:aXIFIg

3-lT§pleRkaybBa©b;muxviC¢a ¼ lT§plrMBwgTuk


eRkaybBa©b;karsikSanisSitnwgyl;dwgGMBIGVICam:aXIFIg  nigm:aXIFIgcMruH.

4-matikamuxviC¢a nigviFIsaRsþvaytémø
	l>r
	briyaykarbeRgón
	ry³eBl
	epSg²

	1
	karENnaMTUeTA
	1em:ag30naTI
	

	2
	emeronTI1 ³    esck‏þIep‏þIménm:aXItFIg
I- m:aXItFIgCaGVI?

II-etIm:aXItFIgmanTMnak;TMngCamYynwgplitkmµedayrebobNa?
	1em:ag30naTI
	

	3
	III- sar³sMxan;énm:aXItFIg
1-niymn½ym:aXItFIg

2-muxgarm:aXItFIg
	1em:ag30naTI
	

	4
	IV -karvivt‏þn_énm:aXItFIg

1-karep‏þateTAelIplitkmµ

2-karep‏þateTAelIkarlk;

3-karep‏þateTAelIEpñkm:aXItFIg

4-Rkumh‘unEdlep‏þateTAelIm:aXItFIg

V- lk½çNÐEdlnaMeGaymanm:aXItFIg
	1em:ag30naTI
	

	5
	VI- TsSn³CamUldæanénm:aXItFIg

VII-TsSn³m:aXItFIgenAkñúgrdæaPi)alnigGgÁkarminsMedAR)ak;cMeNj
	1em:ag30naTI
	eFVIsMnYrrW BiPakSa

	6
	emeronTI2 ³    karEsVgyl;BIGtifiCn nigTIpSar
I-karEsVgyl;BIGtifiCnnigTIpSareRbIR)as;
   1-GVIeTACa\riyabfGñkeRbIR)as; ?

   2- dMNak;kalsMerccit‏þTijrbs;GñkeRbIR)as;

1-karTTYlsÁal;bBaða

2-karEsVgrkB½t’man

3-karvaytémøeRCIserIsplitpl

4-karsMerccit‏þTij

5-\riyabfeRkayeBlTij
	1em:ag30naTI
	

	7
	   3- ktþaCH\T§iBlelIkarsMerccit‏þTijrbs;GñkeRbIR)as;

1-kt‏þaCH\T§iBlBIsßanPaBenACMuvij

2-kt‏þaCH\T§iBlxagcit‏þsa®s‏þeTAelI\riyabfGñkeRbIR)as; 

3-kt‏þaCH\T§iBlxagvb,Fm’sgÁmeTAelI\riyabfGñkeRbIR)as;

4-kt‏þaCH\T§iBlBIm:aXItFIgcMruH‏
	1em:ag30naTI
	

	8
	II-karEsVgyl;BIGtifiCnnigTIpSarCMnYj
  1-GVIeTACaTIpSarCMnYj nigGtifiCnCMnYj

1- TIpSarCMnYj

      2- GtifiCnCMnYj  

  2- GñkcUlrYmkñúgdMeNIrkarTij 
	1em:ag30naTI
	

	9
	  3- kt‏þaCH\T§iBlelIkarsMerccit‏þTij
1- kt‏þaCH\T§iBlénbrisßanxageRkA

2-kt‏þaCH\T§iBlénGgÁPaBGaCIvkmµ

3-kt‏þaCH\T§iBlénGñkcUlrYmnigbuKÁlikmñak;² 

4-kt‏þaCH\T§iBlénvb,Fm’
	
	

	10
	  4- dMeNIrkarTijplitpl
	1em:ag30naTI
	eFVIsMnYrrW BiPakSa

	11
	emeronTI3 ³    karkMNt;»kasTIpSareKaledA
I- karRsavRCavm:aXItFIg

     1-ehtuGVIkarRsavRCavm:aXItFIgd¾l¥mYyGaceFVI)anedayBi)ak ?

2-CMh‘anTaMgR)aMénkarRsavRCavm:aXItFIg
	1em:ag30naTI
	

	12
	II- karkat;cMeNkTIpSar nigkMNt;TIpSareKaledA

1-ehtuGVIcaM)ac;eFVIkarkat;cMENkTIpSar ?

2-GVIeTACakarkat;cMENkTIpSar ?

3-etIKYrkat;cMENkTIpSarenAeBlNa?
	1em:ag30naTI
	

	13
	4-dMeNIrkarénkarkat;cMENkTIpSar

     CMhanTI1 kardak;RkumGtifiCneGayeTACacMENkTIpSar

     CMhanTI2kardak;plitplEdlRtÚvlk;eGayenACaRkum 

     CMhanTI3 karbegáIttaragTIpSarplitpl nigBüakrN_TMhMTIpSar
	1em:ag30naTI
	

	14
	          CMhanTI4 kareRCIserIsTIpSareKaledA

          CMhanTI5 karGnuvt‏þn_skmµPaBm:aXItFIgelITIpSareKaledA

III- karrkSasßanPaBenAelITIpSar
	1em:ag30naTI
	sMnYr rW BiPakSa

	15
	emeronTI4 ³   plitpl 
I-GVICaplitpl ?
II- fñak;énplitpl 

1-plitplExS nigplitplcMruH 

2-fñak;énplitpl

3-fñak;énplitpleRbIR)as;
	1em:ag30naTI
	

	16
	     4-fñak;énplitpl]sSahkmµ b¤plitCMnYj

5-smasPaKplipl

III- GVIeTACaplitplfµI ?

- ehtuGVI)anCaplitplfµIbraC½y ?
	1em:ag30naTI
	

	17
	IV- dMeNIrkarbegáItplitplfµI 

      CMhanTI1 karbegáItKMnit 

       CMhanTI2 karsMraMg nigvaytémøKMnit

        CMhanTI3 karviPaKGaCIvkmµ

        CMhanTI4 karbegáItplitplfµI

        CMhanTI5 kareFVIets‏þTIpSar

        CMhanTI6 kareFVIGaCIvkmµplitplenAelITIpSar
	1em:ag30naTI
	

	18
	V- karRKb;RKgplitpl 

      1-vd‏þCIviténplitpl 

      2-karRKb;RKgvd‏þCIviténplitpl 

      3-tYnaTIénGñkRKb;RKgvd‏þCIviténplitpl
	1em:ag30naTI
	sMnYr rW BiPakSa

	19
	RblgBak;kN‏þalqmas
	1em:ag30naTI
	sMnYr

	20
	emeronTI5 ³    éfø
I- lkçN³ nigsar³sMxan;éfø

     1-GVIeTAehAfaéfø ?

2-kt‏þaEdlman\T§iBldl;karsMerccit‏þGMBIéfø

     3-éføenAkñúgm:aXItFIgcMruH

II karkMNt;eKaledAénkardak;éfø

1-eKaledAEp¥kelIR)ak;cMeNj

2-eKaledArkSasßanPaBTIpSarbc©úb,nñ
	1em:ag30naTI
	

	21
	III-karviPaKcMeNj-xat 

IV-viFIsa®s‏þdak;éfø

     1-viFIsa®s‏þep‏þatelItMrUvkar 
	1em:ag30naTI
	

	22
	2-viFIsa®‏s‏þep‏þatelIéføedIm

3-viFIsa®s‏þep‏þatelIR)ak;cMeNj

     4-vIFIsa®s‏þep‏þatelIkMritRbkYtRbECg
	1em:ag30naTI
	

	23
	V-karbegáItbBa¢IfµI 

     - karbBa©úHéføBiessenAelIbBa¢Iéfø

VI-RkbxNçc,ab;énkardak;éfø
	1em:ag30naTI
	sMnYr rW BiPakSa

	24
	emeronTI6 ³  kEnøg
I- lkçN³ nigsar³sMxan;énbN‏þajEckcaym:aXItFIg

II- rcnasm<½n§ nigkarerobcMbN‏þajEckcay

1-bN‏þajEckcaym:aXItFIgsMrab;TMnij nigesvakmµeRbIR)as; 

2-bN‏þajEckcaym:aXItFIgsMrab;TMnij nigesvakmµ]sSahkmµ

     3-bN‏þajEckcaym:aXItFIgedaypÞal;
	1em:ag30naTI
	

	25
	III- sar³sMxan;énkarRKb;RKg karEckcayplitpl nigPs‏þúPar

1-eKalbMNgénkareRbIRbB½n§Ps‏þúPar

2-TsSn³GMBIcMNayPs‏þúParsrub

3-TsSn³GMBIesvakmµGtifiCn

4-muxgarsMxan;²énPs‏þúPar
	1em:ag30naTI
	

	26
	IV- kardwkCBa¢Ún

· meFüa)aydwkCBa¢Ún

· ehtuplénkarbegáItsareBIP½NÐ

· cMNaysareBIP½NÐ
	1em:ag30naTI
	

	27
	emeronTI7 ³ karCMrujkarlk; 

I- dMeNIrkarTMnak;TMngB½t’man 
	1em:ag30naTI
	

	28
	II- karCMrujkarlk; 

1-karlk;edaybuKÁlikpÞal; 

2-karlk;edayp‏þl;rgVan;elIkTwkcit‏þ
	1em:ag30naTI
	

	29
	      3-karTMnak;TMngsaFarN³
	1em:ag30naTI
	

	30
	4-karpSBVpSay
	1em:ag30naTI
	sMnYr rW BiPakSa

	
	RblgbBa©b;qmas
	   02em:ag
	sMnYr


5-karpþl;BinÞú³


-vtßman







5°

- skmµPaBsikSa





5°


- sMNYr
BiPakSanigsMnYrxøI²




10°


-kic©karRsavRCav



-CabuKÁl





10°



-CaRkum






10°


-karRblgBak;kNþalqmas




20°


-karRblgbBa©b;qmas





40°



srub






100°

6-viFIsaRsþbeRgon


-karbeRgonRtUveFVIeLIgedaysaRsþacarüBnül;tamry³ Slide Handout 

-nisSitRtUvman Textbook nigRtUvGanCamun

-karsYrrMlwknwgvaytémøedaysMnYrxøIeFVIeLIgerogral;bBa©b;emeronnImYy²

-eRbIR)as;sisSmCÄmNÐl.
7-smÖar³]beTsbeRmI[karbeRgon nigkarsikSa³

edIm,IkarbeRgonnigkarsikSaRbkbedayRbsiT§iPaB  nig  KuNPaB  smÖar³]beTsxag

eRkamenHRtUv)aneRbIR)as;RtwmRtUvtambec©keTs nig tamlkçN³énemeronnimYy²³

· RbBn½§bgðajrUbPaBedaykMuBüÚT½r nig rW kMuBüÚT½r-ElPfb; (LCD projector)
· RbBn½§ GuInFWENt 
8-Éksareyag³ 
· Philip Kotler and Gary Amstrong, 2003, Principles of Marketing, 10th Ed., Prentice-Hall Inc.
· Wiliam D. Perreault and E. Jerome McCarthy, 2005, Basic Marketing, 15nd Ed., McGraw Hill Irwin.
9-GMNanbEnßm³ 
www.learnmarketing.net
www.studymarketing.org 
esomrab/ éf¶TI>>>>>>>>Ex>>>>>>>>>qñaM >>>>>>>>>>

          sa®sþacarü

                                                    QYn Parun
Build Bright University

Faculty of Business Management

Quiz 1

5pt
eQµaH >>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>

sMnYr-RtUvxus
(1>tamelak Dr.  McCathy m:aXItFIg KWdMeNIrkarsgÁm  nigkarRKb;RKgEdlbuKÁl b¤ RkummnusS TTYl )annUvGIVEdlBYkeK RtUvkar  nigcg;)antamry³karbegáIt  karpþl;eGay  nigkaredaHdUrplitplman tMélCamYy GñkdéTeTot.
(2> kñúgn½ym:aXIFIg Baküplitpl (Product)mann½yesµInwg TMnij ( Goods). 

(3> kñúgn½ym:aXIFIg Bakü Needs, Want nig Demand mann½ydUcKña.



(4> GtifiCn ( Customer) nig GñkeRbIR)as; (Consumer) mann½ydUcKña. 


(5> kñúgn½ym:aXIFIg 4P’s CaBakükat;mkBIBakü Product, Price, Place and Process .

(6> karvivDÆn_énm:aXIFIg (Marketing Evolution) manbYndMNak;kalKW epþatelIplitkmµ ( Production  

      Orientation)/ epþatelIkarlk; ( Sales Orientation)/ epþatelIEpñkm:aXIFIg ( Marketing       

      Department Orientation)nigRkumh‘unepþatelIm:aXIFIg ( Marketing Company Orientation) .

(7> m:aXIFIgmanmuxgarbYnsMxan;²KW edaHdUr( Exchange)/ EbgEck( Distribution)/ sRmbsRmYl(  

      Coordinating)/ nig RbmUlB½t’man (Information Gathering). 
(8> TIpSar(Market) nig m:aXIFIg (Marketing) mann½yxusKña.

(9- TIpSar (Market) nig m:aXIFIg (Marketing) mann½yxusKña.

(10-\riyabfrbs;GñkeRbIR)as;CaskmµPaBEdlEsþgecjnUveBlTijplitplnigenAeRkayeBl eRbIR)as; plitpl.




by Chhoun Phearun
Build Bright University

Faculty of Business Management

Quiz 2
5pt
eQµaH >>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>

sMnYr-RtUvxus
(1>TIpSar (Market) nig m:aXIFIg (Marketing) mann½yxusKña.

(2-\riyabfrbs;GñkeRbIR)as;CaskmµPaBEdlEsþgecjnUveBlTijplitplnigenAeRkayeBleRbIR)as; plitpl.

(3-karkat;cMENkTIpSarKWCadMeNIrkarénkarkMNt;bBaða nig»kasm:arXIFIg tamry³ karRbmUlTinñn½y  viPaKTinñn½y nigpþl;eyabl; GMBIviFankarénkarEk lMGeGaykan;EtRbesInUvskmµPaBm:arXIFIgenAkñúgGaCIvkmµmYy. 

(4-karkat;cMENkTIpSarKWCakarRbmUlpþúMGtifiCneGayeTACaRkumEdlmantMrUvkardUcKñanigeqøIytbeTA nwgskmµPaBm:aXIFIgEtmYy. 
(5-edIm,IRsavRCavm:aXIFIgtamEbbbrimaNvis½y (Quantitative research) eKRtUvkRmgsMNYr RbePTbiT (Close-ended Questionnaire)
(6-kñúgn½ym:aXIFIg Baküplitpl (Product)mann½yesµInwg TMnij ( Goods)
(7- plitplcMruHKWCaRkuménplitplEdlmanlk<N³Rbhak;RbEhlKña cMeBaHkarbMeBjcitþGtifiCn kar eRbIR)as;nigkarlk;eTAeGayRkumGtifiCndUcKañ eRbIR)as;bNþayEckcaydUcKña nigRtUv)anlk;kñúg kMritéføRbhak; RbEhlKña.

(8-plitplExS KWsMedAeTAelIcMnYnénplitplExSEdlRkumh‘unmYy)an pÁt;pÁg;eTAeGayTIpSar. 


(9-eRKOgpSMCaplitplEdlminTan;qøgkat;tMeNIrkarplitkmµ munnwgkøayeTACaplitplseRmc dUcCa eQI Edk tMLÚg>>>>.

(10-vtßúFatuedImCaplitplEdl)anqøgkat;tMeNIrkarplitkmµ munnwgkøayeTACaplitplseRmc. 











By Chhoun Phearun
saklviTüal½y ebolR)ay

(extþesomrab)
mhaviTüal½y RKb;RKgFurkic©

kic©karRsavRCavCaRkum

muxviC¢a³ mUldæanRKwHénm:aXIFIg

I-karENnaM

k-nisiStRtUvcUlCaRkum² EdlmansmaCikcab;BIR)aMnak;eTAR)aMbInak;. 
x-RkumnImYy²RtUveRCIserIseFIVkarsikSaeTAelIcMNucmYycMnYndUcteTA ³

a-cUrerobrab;GMBIktþananaEdlC³\T§iBlmkelIkarseRmccitþTijrbs;GfiCn

b-GVICa Marketing Research? cUrerobrab;? 

c-cUrerobrab;GMBICMhannanaénkareFVI Marketing Research.

tamry³CMhanTaMgenHsUmelIkyk]TahrN_Cak;EsþgénkareFVI Marketing Research EsVgyl;GMBITsSnyl;eXIjrbs;GtifiCnmkelIKuNPaB b¤ témøénplitpl b¤esvkmµmYyrbs; Rkumh‘undUcxageRkam³
1- ePaCnIydæan

2- pÞHsMNak;

3- haglk;TUrs½BÞ rWkMuBüÚT½r

4- hagGIunFWENt

5- Rkumh‘uneTscrN_

6- saklviTüal½y 

7- epSg²>>>>>
II-Parkic©rbs;smaCik

Parkic©rbs;smaCikenAkñúgRkumkic©karRsavRCavenHmanBIrKW ³ 

· rYmKñaerobcMsresrr)aykarN_CalaylkSGkSrtamtMrUvkarEdl)anEcgxagelI ¬10BinÞú¦.

· eFIVbTbgðajlT§plénkarsikSaRsavRCavrbs;xøÜncMeBaHmuxelakRKU nigmitþrYmfñak; ¬Optional¦.

IV-TRmg;énkic©karRsavRCav


r)aykarN_RtUvsresrCaPasaExµredaykMuBüÚT½r eRbITMrg;GkSryUnIkUt (Font: Khmer OS System ) TMhMGkSr 10 eTA 12 man RbEvg BI 3 eTA 10 TMB½r. TMB½rnImYy²RtUvman margin EpñkxagelI 2cm xageRkam 2cm xageqVg 2.5cm nig xagsþaM 2.5cm.  r)aykarN_RtUvpþl;CUnsa®sþacarüedaymandak;Rkbtam KMrUdUcman P¢ab;mkCamYy. r)aykarN_ Edlpþl;CUn eRkayeBlkMNt;nwgRtUvdkBinÞú10%kñúgmYyéf¶. kalbriecäTputkMNt; KW ³ >>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>.
KMrURkbr)aykarN_
[image: image3.png]
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saklviTüal½y ebolR)ay

(extþesomrab)
mhaviTüal½y RKb;RKgFurkic©

kic©karRsavRCavCabuKÁl

muxviC¢a³ mUldæanRKwHénm:aXIFIg

I-karENnaM


-cUrbegáItkRmgsMNYrRsavRCavTIpSar edImI,EsVgyl;GMBItRmUvnig\riyabTrbs;nisSit nigsaFarNCn cMeBaHvKÁbNþúHbNþalxøI (Vocational Training Program) rbs;saklviTüal½y ebolR)ay.


-BinÞúsrubcMnYn 10BinÞú.
II-TRmg;énkic©karRsavRCav


r)aykarN_RtUvsresrCaPasaExµredaykMuBüÚT½r eRbITMrg;GkSryUnIkUt (Font: Khmer OS System )  TMhMGkSr 10 eTA 12 man RbEvg BI  1 eTA 3 TMB½r. TMB½rnImYy²RtUvman margin EpñkxagelI 2cm xageRkam 2cm xageqVg 2.5cm nig xagsþaM 2.5cm.  r)aykarN_RtUvpþl;CUnsa®sþacarüedaymandak;Rkbtam KMrUdUcman P¢ab;mkCamYy. r)aykarN_ Edlpþl;CUn eRkayeBlkMNt;nwgRtUvdkBinÞú10%kñúgmYyéf¶. kalbriecäTputkMNt; KW ³ >>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>.
KMrURkbr)aykarN_


ព្រះរាជាណាចក្រកម្ពុជា
ជាតិ សាសនា ព្រះមហាក្សត្រ
សាខាសាកលវិទ្យាល័យ​ បៀលប្រាយ
មហាវិទ្យាល័យ គ្រប់គ្រងធុរកិច្ច
វិញ្ញាសាប្រឡងពាក់កណ្តាលឆមាសទី១ ឆ្នាំទី២
ជំនាន់ទី ៩ វគ្គទី....... ក្រុម..... បន្ទប់ .....
មុខវិជ្ជា៖  Basic Marketing
រយៈពេល៖ ០១ ម៉ោង           ​
ពិន្ទុសរុប៖ ២០                     
-----(((((((((-----

​១ ផ្នែក True/False Questions ពិន្ទុ៥
k>tamelak Dr.  McCathy m:aXItFIg KWdMeNIrkarsgÁm  nigkarRKb;RKgEdlbuKÁl b¤ RkummnusS TTYl )annUvGIVEdlBYkeK RtUvkar  nigcg;)antamry³karbegáIt  karpþl;eGay  nigkaredaHdUr plitplman tMélCamYy GñkdéTeTot.
x> karvivDÆn_énm:aXIFIg (Marketing Evolution) manbYndMNak;kalKW epþatelIplitkmµ (Production 
Orientation)/ epþatelIkarlk; ( Sales Orientation)/ epþatelIEpñkm:aXIFIg (Marketing Department Orientation)nig Rkumh‘unepþatelIm:aXIFIg ( Marketing Company Orientation) .
K> m:aXIFIgmanmuxgarbYnsMxan;²KW edaHdUr( Exchange)/ EbgEck( Distribution)/ sRmbsRmYl
(Coordinating)/ nig RbmUlB½t’man (Information Gathering). 
X>karkat;cMENkTIpSarKWCadMeNIrkarénkarkMNt;bBaða nig»kasm:arXIFIg tamry³ karRbmUlTinñn½y  viPaKTinñn½y nigpþl;eyabl; GMBIviFankarénkarEklMGeGaykan;EtRbesInUvskmµPaBm:aXIFIgenAkñúgGaCIvkmµ mYy. 

g>edIm,IRsavRCavm:aXIFIgtamEbbbrimaNvis½y (Quantitative research) eKRtUvkRmgsMNYr RbePTebIk (Open-ended Questionnaire)
២ ផ្នែកសំណួរ៖ ពិន្ទុ១៥
សំណួរទី១៖​ cUreGayniymn½ym:aXIFIgtam Dr. Philip Kotler ? 
សំណួរទី២៖​ etIkarkat;cMENkTIpSarCaGVI?​ ehtuGVIRtUveFVIkarkat;cMENkTIpSar? cUrBnül;?

សំណួរទី៣៖​ etIplitplCaGVI? ]TarhrN_? cUrBnül;BIsmasPaKplitplTaMg6?

​   ធ្វើនៅសៀមរាប ថ្ងៃទី     ខែ       ឆ្នាំ ២០១១
               សាស្រ្តាចារ្យទទួលបន្ទុក
 ឈួន​ ភារុ​ន
Group Discussion 

5pt

Case Study 1 
elaknisS½ymanbNÑaKartUcmYyenAEk,rpSarmYyénextþkNþal. GaCIvkmµrbs;elaknisS½y manlkçN³CaGaCIvkmµEbbRKYsar edaymanlk;nUvsmÖar³mYycMnYndUcCa esovePAsresr esovePAerOg b‘ic nigsmÖarsikSamYycMnYntUceTot. GaCIvkmµrbs;Kat;mancMNUlefrmineRcIneLIy. BIrbIExknøgmkenH manbNÑaKard¾l,ImYy EdlmansaxaeRcIntambNþalextþnig CaBiessmanTItaMgFMenATIRkugPñMeBjmkBI)an ebIkenAcMBImuxbNÑaKarrbs;Kat;. tMbUgeLIyKat;Kµankar)armÖGVICaFMdMueT BIeRBaHKat;manGarmµN_fa Kat;enAEtGacRbkYtRbECg)an. hageTIbebIkfµIenaHmanbuKÁlikeRcIn manTItaMgFMTUlay manlk;muxTMnijeRcInmuxkñúgtMéld¾TabmankmµviFIcab;eqñat nigpþl;karbBa©úHtMéldl;GtifiCneTotpg. elIsBIGVIEdlbNÑaKarFmµtahagenHmanesvakmµe)aHBum<pgEdr. edIm,IeqøIytbeTAnwgkarRbECgenH nisS½yk¾)anerobcMbEnßmsmÖar³lk;nigeFVIkarbBa©úHtémøelITMnijmYycMnYnpgEdr eTaHbICaKat;mankarxitxM y:agNak¾eday R)aMmYyExeRkaymk hagrbs;nisS½yTTYl)ancMNUlBIkarlk;EtBak;kNþalénkar lk;knøgmk ehIyKat;k¾kMBugBicarNakñúgkarseRmccitþbiTTVarGaCIvkmµnaeBlGnaKt.

sMnYrBiPakSa


1-etIkarbraC½yrbs;elaknisS½yekIteLIyedaysarmUlhtuGVI?

2-etIGñkmaneyabl;y:agdUcemþccMeBaHGaCIvkmµrbs;nisS½ykñúgsßanPaBenH?

RBHraCaNacRkkm<úCa

Cati sasna RBHmhakSRt

saklviTüal½y ebolR)ay

mhaviTüal½yRKb;RKgFurkic©

sMNYrrMlwkemeron
muxviC¢a ³ mUldæanRKwHm:aXIFIg (Basic Marketing)

-----(((((((((-----
I-sMnYr-RtUvxus

1>tamelak Dr.  McCathy m:aXItFIg KWdMeNIrkarsgÁm  nigkarRKb;RKgEdlbuKÁl b¤ RkummnusSTTYl )annUvGIVEdlBYkeK RtUvkar  nigcg;)antamry³karbegáIt  karpþl;eGay  nigkaredaHdUr plitplmantMélCamYy GñkdéTeTot.
1>tamelak Dr.  Philip Kotler m:aXItFIg KWdMeNIrkarsgÁm  nigkarRKb;RKgEdlbuKÁl b¤ RkummnusSTTYl )annUvGIVEdlBYkeK RtUvkar  nigcg;)antamry³karbegáIt  karpþl;eGay  nigkaredaHdUr plitplmantMélCamYy GñkdéTeTot.
2> kñúgn½ym:aXIFIg Baküplitpl (Product)mann½yesµInwg TMnij ( Goods). 

3> kñúgn½ym:aXIFIg Bakü Needs, Want nig Demand mann½ydUcKña.



4> GtifiCn ( Customer) nig GñkeRbIR)as; (Consumer) mann½ydUcKña. 


5> kñúgn½ym:aXIFIg 4P’s CaBakükat;mkBIBakü Product, Price, Place and Process .

6> kñúgn½ym:aXIFIg 4C’s CaBakükat;mkBIBakü Customer solution, Customer cost, Convenience, and 
    
      Commitment. 
7> karvivDÆn_énm:aXIFIg (Marketing Evolution) manbYndMNak;kalKW epþatelIplitkmµ ( Production  

      Orientation)/ epþatelIkarlk; ( Sales Orientation)/ epþatelIEpñkm:aXIFIg ( Marketing       

      Department Orientation)nigRkumh‘unepþatelIm:aXIFIg ( Marketing Company Orientation) .

8> m:aXIFIgmanmuxgarbYnsMxan;²KW edaHdUr( Exchange)/ EbgEck( Distribution)/ sRmbsRmYl(  

      Coordinating)/ nig RbmUlB½t’man (Information Gathering). 
10>TIpSar(Market) nig m:aXIFIg (Marketing) mann½yxusKña.

11- m:aXIFIgcMruH( Marketing mix) nig 4P’s mann½yesµIKña.
12- TIpSar (Market) nig m:aXIFIg (Marketing) mann½yxusKña.
13-\riyabfrbs;GñkeRbIR)as;CaskmµPaBEdlEsþgecjnUveBlTijplitplnigenAeRkayeBleRbIR)as; plitpl.

14-karkat;cMENkTIpSarKWCadMeNIrkarénkarkMNt;bBaða nig»kasm:arXIFIg tamry³ karRbmUlTinñn½y  viPaKTinñn½y nigpþl;eyabl; GMBIviFankarénkarEk lMGeGaykan;EtRbesInUvskmµPaBm:arXIFIgenAkñúgGaCIvkmµmYy. 

14-karRsavRCavm:aXIFIgKWCadMeNIrkarénkarkMNt;bBaða nig»kasm:arXIFIg tamry³ karRbmUlTinñn½y  viPaKTinñn½y nigpþl;eyabl; GMBIviFankarénkarEk lMGeGaykan;EtRbesInUvskmµPaBm:arXIFIgenAkñúgGaCIvkmµmYy. 

15-karkat;cMENkTIpSarKWCakarRbmUlpþúMGtifiCneGayeTACaRkumEdlmantMrUvkardUcKñanigeqøIytbeTA nwgskmµPaBm:aXIFIgEtmYy. 
16-edIm,IRsavRCavm:aXIFIgtamEbbbrimaNvis½y (Quantitative research) eKRtUvkRmgsMNYrRbePTbiT 
(Close-ended Questionnaire)
17-edIm,IRsavRCavm:aXIFIgtamEbbbrimaNvis½y (Quantitative research) eKRtUvkRmgsMNYrRbePTebIk 
(Open-ended Questionnaire)
18- plitplcMruHKWCaRkuménplitplEdlmanlk<N³Rbhak;RbEhlKña cMeBaHkarbMeBjcitþGtifiCnkareRbI R)as;nigkarlk;eTAeGay RkumGtifiCndUcKañ eRbIR)as;bNþayEckcaydUcKña nigRtUv)anlk;kñúg kMritéføRbhak; RbEhlKña.

19 plitplExS KWsMedAeTAelIcMnYnénplitplExSEdlRkumh‘unmYy)an pÁt;pÁg;eTAeGayTIpSar. 

8-vtßúFatuedImCaplitplEdlminTan;qøgkat;tMeNIrkarplitkmµmunnwgkøayeTACaplitplseRmc dUcCa eQI Edk tMLÚg>>>>

20-eRKOgpSMCaplitplEdlminTan;qøgkat;tMeNIrkarplitkmµmunnwgkøayeTACaplitplseRmc dUcCa eQI Edk tMLÚg>>>>
21-Sale Promotion KWCaskmµPaBénkarCMrujkarlk;EdleKbegáItedaytMrUveGay manTMnak;TMngpÞal;rvagbuKÁliklk;nigGñkTij.

II-sMNYrbkRsay³

1>  cUreGayniymn½ym:aXIFIgtam Dr. Philip Kotler ? cUreGayniymn½ym:aXIFIgtam  Dr. McCathy ?

cUrelIk]TahrN_bBa¢ak;elIniymn½ynImYy² . 

2>etIehtuGVIeronm:aXIFIg? cUrBnül;? cUrniyayGMBIsar³sMxan;énm:aXIFIg.

3> etIGtßRbeyaCn_TaMg05 énkarTMnak;TMngrvagEpñkm;aXIFIgnigEpñkplitkmµmanGtßRbeyaCn_GVIxøH? cUrBnül;?

4> etIm:aXIFIgmanmuxgarGVIxøH? cUrBnül;?

5> etIm:aXIFIgmankarvivDÆqøgkat;b:unµandMNak;kal? dMNak;kalGVIxøH? cUrBnül;?

6> etIRtÚvmanlkçxNÐGVIxøHedIm,I[ma:XIFIgGacekIteLIg? cUrBnül;?

7> etITsSn³Tanm:aXIFIgcugeRkayeKbRgÜmenAsl;b:unµancMnuc?manGVIxøH? cUrBnül;?

8> etI\riyabfGñkeRbIR)as;CaGVI? cUrelIk]TahrN_bBa¢ak;?
9> etIdMeNIrkarseRmccitþTijrbs;GñkeRbIR)as;manbu:nµanCMhan? manGVIxøH?  cUrBnül;?
10>etIktþaCH\T§iBlelIdMeNIrkarseRmccitþTijrbs;GñkeRbIR)as;manb:unµanktþa? cUrBnül;?

11> etIdMeNIrkarseRmccitþTijplitplCMnYjmanbu:nµanCMhan?manGVIxøH? cUrBnül;?
12>etIktþaCH\T§iBlelIdMeNIrkarseRmccitþTijrbs;plitplCMnYjmanb:unµanktþa? cUrBnül;?

13>etI  4P’s mann½yeBjdUcemþc? cUrBnül;?
14>etI  4C’smann½yeBjdUcemþc? cUrBnül;?

15>cUrBnül;BIdMeNIrkareFVIm:aXIFIgTaMg4CMhan?

16>etIkarkat;cMENkTIpSarCaGVI? 

17>ehtuGVIeFVIkarkat;cMENkTIpSar? cUrBnül;?

18>cUrBnül;BIdMeNIrkarkat;cMENkTIpSarTaMg5CMhan?

19>cUrBnül;BIkarkMNt;CMhrTIpSar?

20>etIplitplCaGVI? ]TarhrN_?

21>cUrBnül;BIfñak;énplitpleRbIR)as; nigplitplCMnYj?

22> cUrBnül;BIsmasPaKplitplTaMg6?

23>cUrBnül;BIvdþCIvitplitpl?

24> etIéføCaGVI?

25> viFIsaRsþénkardak;éfølk;man4³

k- viFIsa®sþepþatelItMrUvkar (Demand-based method)
x- viFIsa®sþepþatelIéføedIm (Cost-based method)
K- viFIsa®sþepþatelIR)ak;cMeNj (Profit-base method)

X- viFIsa®sþepþatelIkMritRbkYtRbECg (Competition-base method)

cUrBnül;edayelIk]TahrN_bBa¢ak;elIviFIsa®sþnImYy².

26>elak h‘g GFibtI )anvinieyaKhagnMexcmYy. enAkñúgdMeNIrkarRbtiþbtþi eFVInM  Kat;cMNayRbcaM ExeTAelI CUlGaKar 500 duløa    buKÁlik 300 duløa nig TwkePøIg 200 duløa . cMNaykñúgkarplitnMexcmYy 10 duløa  ehIyKat;Ga cmanlT§PaBplit)an 200 nM kñúg1Ex. etIKat;RtUvlk;nMexcmYyéføb:unµan ? edIm,IeGay)ancMeNjkñúg1ExesµI³

k- 1/000 duløa

x- 20 ° éncMNUlBIkarlk;

27> cUrBnül;BIbNþajEckcaym:aXIFIgsMrab;TMnijnigesvakmµeRbIR)as;TaMg4bNþaj?
28> cUrBnül;BIbNþajEckcaym:aXIFIgsMrab;TMnijnigesvakmµ]sSahkmµTaMg4bNþaj?
29>smasPaKénkarpSBVpSaycMruH( Promotional Mix)man³

k- karlk;edaybuKÁlikpÞal; ( Personal selling)
x- karlk;edaypþl;rgVan;elIkTwkcitþ ( Sales promotion)
K- karTMnak;TMngsaFarN³( Public relation)

X- kapSayBaNiC¢kmµ ( Advertising)
cUrBnül; nig elIk]TahrN_bBa¢ak;BIsmasPaKnImYy²xagelI. 


sUm[nisSitTaMgGs;TTYleCaKC½ykñúgkarsikSa¡
RBHraCaNacRkkm<úCa


Cati  sasna  RBHmhakSRt


     RksYgGb;rM  yuvCn nigkIT,a


  saklviTüal½y ebolR)ay


	  (esomrab)











mhaviTüal½yRKb;RKgFurkic©
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lT§plénkarsikSaRsavRCav
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RKUENnaM³    QYn Parun
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RBHraCaNacRkkm<úCa


Cati  sasna  RBHmhakSRt


     RksYgGb;rM  yuvCn nigkIT,a


  saklviTüal½y ebolR)ay


	  (esomrab)











mhaviTüal½yRKb;RKgFurkic©








r)aykarN_sþIBI


kRmgsMnYrRsavRCavTIpSar


edImI,EsVgyl;GMBItRmUvnig\riyabTrbs;nisSit nigsaFarNCn cMeBaHvKÁbNþúHbNþalxøI (Vocational Training Program) rbs;saklviTüal½y ebolR)ay 

















RKUENnaM³    QYn Parun


éf¶putkMNt; ³>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>éf¶RbKl; ³>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>

















eQµaHnisSit³>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>


Rkum>>>>>>>>>>>>>>>>>>>>>>>bnÞb;>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>








